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rom maximising...

...to satisficing

= Environmental application

Environmental strategy
Decision making
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Perfect market

ePerfect information

Environmental problematic
Imperfect competition

Imperfect information
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Adapting ressources and wants

Anticipating

Choice determinants:

Constraints
Representation

preferences

4/18



*To anticipate

*TO estimate
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- Strategy

- Information

- Context

7/18



. Strategic Planification
Anticipation behavior

I

N I

F N

g Expectation Programmation g

M R

A ﬂi M

a

O Tactic : |

' ) Intention

N < Detection >—' behavior 4’( > CN)

T Y S

R T

2 Observation Effection o

T C

U A T

R

E’ — /_V\ g
E

Stimulus Reflex Answer
behavior

Environment

>S5S O~ "5SS o® 5 —

8/18



30- [J Effective
differenciation

20 [ percieved
differenciation

10-
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« stimulus »

Environmental differenciation :

* Willingness to pay
* Reliable information

e |[nnovation
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Actors:

Firm and competitors (environmental strategy)
Consumer (willingness to pay)

Authorities (rules and laws)

Middleman (reliable information)
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Cargese
2009

Interdisciplinary
Seminar

Market context

Market structure

Intermediated | Free

Consummer Really | 1
sensitive

Few 1 \Y
sensitive

12/18



Environmental Régulation Environmental Régulation

hard (h) light (1)
Proactive Reactive Proactive Reactive
Strategy Strategy Strategy Strategy
(p) (n (p) (r)
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